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THE GLOBAL LEADERS IN ENTERTAINMENT

ENGAGE, ENTERTAIN, INSPIRE

ENTERTAINMENT IS A FUNDAMENTAL HUMAN NEED

MGM RESORTS INTERNATIONAL®
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WHO WE ARE

WHAT WE DO

CORE BELIEFS

S&P 500
Global entertainment company
31 unique destinations

50/50 venture, BetMGM

Hotels and casinos

Restaurants, retail, nightlife

Live entertainment

Meetings, conferences, conventions
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MGM RESORTS

INTERNATIONAL®

Create extraordinary experiences
Provide outstanding guest service

Build & sustain communities

Be respectful, inclusive, responsible
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ESTABLISHED 2018
50/50 VENTURE BETWEEN MGM & ENTAIN
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Markets

CURRENT ACTIVE
JURISDICTIONS

MARKET ACCESS SECURED
OR ANTICIPATED

P Lve
| MARKET ACCESS SECURED OR ANTICIPATED

@ MGM PROPERTY
MGM RESORTS BRICK-AND-

MORTAR JURISDICTIONS
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To meet this commitment, we are focused on the
development and continuous improvement of a
multi-faceted approach to ensure all experiences are
engaging and sustainable
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RESPONSIBLE GAMING TIMELINE

MGM RESORTS
ADOPTS GAMESENSE

The first U.S. operator to
integrate GameSense within
its guest service model at all
properties nationwide

1 MILLION GAMESENSE
INTERACTIONS

Landmark milestone which
tracked positive, transparent
and proactive conversations
with guests on responsible
gaming and gambling literacy

COVID-19 GLOBAL
PANDEMIC

MGM Resorts temporarily
suspended casino and hotel
operations as a result of the
public health crisis

2021

PUBLIC AWARENESS
CAMPAIGN

Organizational dedication to
increase responsible gaming
training, public awareness,
community engagement, and
industry partnerships

2017

CORPORATE SOCIAL

PUBLIC AWARENESS
AWARD

RESPONSIBILITY AWARD

Recognized by the NCPG as an
organization that demonstrates
an outstanding commitment to
social responsibility related to
problem gambling

2019

Awarded by the NCPG as an
organization that demonstrates
industry leadership in raising
public awareness about
responsible gaming

2020

BetMGM ADOPTS
GAMESENSE

First online sports betting and
iGaming operator who
adopted the award-winning
platform to empower
customers to have a safe and
positive gambling experience

RG TECHNOLOGY
INNOVATION

Markers of Protection (BetMGM)
PlayMyWay (MGM Springfield)
QR Codes (Slots, MGM Resorts)
GameSense Website (BetMGM)
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PROVIDE OUTSTANDING BUILD & SUSTAIN RESPECTFUL,
CREAE&EEE?@h?gE%NARY GUEST SERVICE COMMUNITIES INCLUSIVE & RESPONSIBLE
UPDATE TRAINING PARTNER WITH INDUSTRY
TECHNOLOGY ENABLE VIRTUAL LEARNING  ENGAGE WITH COMMUNITY ~ INCREASE RG VISIBILITY

DEDICATED MARKETING BUILD ADVISOR PRESENCE SUPPORT COUNCILS AFFIRM SUSTAINABILITY



“We remain focused on offering new and innovative
resources to our guests, designed to increase
responsible gaming awareness and to promote healthy
play. remains an instrumental part of our
guest service model and we're confident that it has and
will continue to make a difference”.

PRESIDENT & CEO, MGM RESORTS INTERNATIONAL
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COLLABORATION & PARTNERSHIPS CUSTOMER SERVICE & EDUCATION

HAVE A
GAME PLAN
Bet responsibly.”

TECHNOLOGY DRIVEN ENGAGEMENT TAILORED EMPLOYEE TRAINING
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Technology Driven Engagement
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Technology Driven Engagement | 2022 GameSense Page Views

LEIIFTMGM RG & Help & contact Log In

GAMESENSE IS
HERE TO HELP YOU
| KEEP GAMBLING FUN!

With GameSense®,

You will learn strategies and tips to gamble the right way,
information about problem gambling, and where to find
help, should you need it.

Please take a moment to read through the information, and remember, keep gambling fun!
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MARQUEES DIGITAL SIGNAGE SLOT ADS ATM MESSAGES

TOUCHSCREEN ADVISORS RESOURCES MOBILE APP
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INTERNATIONAL CENTER FOR RESPONSIBLE GAMING INTERNATIONAL CENTER FOR RESPONSIBLE GAMING E.-EHSHAﬁ 23:“;;:0(;'” @ :‘rAf‘YAE’DVv‘EPJSA}l?CNOOL P LU s INTERRATIONAZ
THE NEXT
5 YEARS

Support research on gambling Support project on the impact Four-year customer and employee Test approaches to support players,

disorder and responsible gaming advertising has on problem gambling research project at MGM Resorts maximize benefits, and reduce risks
e $250k: 2022 donation from +  $180k: 2022 donation from $1 Million: Evaluate safety, »  3-Phase Surveys: Baseline
MGM Resorts BetMGM reach, and effectiveness of (604 winners), 1-month (59

- $5.5 Million: MGM Resorts’ . 2-yearStudy ge;::}c;r;z:l;gammg program and winners), 6-month (40 winners)

contributions since 1997 * 3 Properties: MGM Grand — Las

*  Overview: Included employee Vegas, Excalibur, MGM National

and customer surveys, as well as Harbor

GameSense interaction tracking . Presentation: 2022 NCPG

» 8Peer-Reviewed Publications Annual Conference
“MGM Resorts International has "Findings from this evidence-based "The problem gambling field has “Our understanding of jackpot
literally helped create the field of research study will allow us to better evolved in impressive fashion over winners is limited. This project
study on gambling addiction and identify potential risks and guide the past generation, and as always, it focuses on identifying how jackpot
esponsible gambline” best-practices for the gaming is important to subject programs like winners are impacted by winning and GameSense.
P _ g g industry”. these to rigorous scientific study”. by responsible gambling messaging”.
 Arthur Paikowsky, ICRG — Arthur Paikowsky, ICRG — Bo Bernard, UNLV — RG+
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“NOW MORE THAN EVER, WE AT MGM RESORTS ARE DRIVEN
BY AFUNDAMENTAL COMMITMENT TO MAKE A POSITIVE AND
LASTING IMPACT ON OUR WORLD. WE ACTIVELY WORK TO
BENEFIT OUR COMMUNITIES AND OUR NEIGHBORS,
BELIEVING THAT OUR EFFORTS IN SOCIAL IMPACT AND
SUSTAINABILITY ENSURE THE CONTINUED RESILIENCY AND
RELEVANCY OF OUR BUSINESS.”

JYOTI CHOPRA, CHIEF PEOPLE, INCLUSION & SUSTAINABILITY OFFICER
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MGM RESORTS INTERNATIONAL IS SEEKING RESEARCH
ENTITIES TO STUDY RESPONSIBLE GAMING WITHIN MGM
RESORTS AND THE GAMING INDUSTRY.

« LEVERAGE PRESENCE IN MULTIPLE JURISDICTIONS TO SUPPORT A VARIETY OF
RESEARCH TOPICS

« ADVANCE THE INDUSTRY’S UNDERSTANDING OF RESPONSIBLE GAMING AND
GUIDE BEST PRACTICES TO PROMOTE SUSTAINABILITY

« SUPPORT THE GAMESENSE COMMUNITY OF PRACTICE
« GRANTS UP TO $200K

CONTACT: GARRETT FARNES, DIRECTOR OF RESPONSIBLE GAMING, MGM RESORTS
EMAIL: GFARNES@MGMRESORTS.COM
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ADVISOR

Guest-Facing Supervisors+ 19

223

Delivery:
2022 Completions:

Delivery:
2022 Completions:

De ivery:
2022 Completions:

Delivery:
2022 Completions:

Increase understanding and application of Responsible Gaming
strategies, GameSense concepts, and tools to mitigate harm

BetMGM Completions:

Using a Player Health lens to apply company and regulatory
responsible gaming practices within position duties

BetMGM Completions:
Annual jurisdiction-specific training to provide updates and
reminders on essential Responsible Gaming content

Audience:

Basic understanding of Voluntary Self-Exclusion, GameSense,
Player Health, and the importance of Responsible Gaming

Audience:
BetMGM Completions:
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' “ “ E The 23rd Annual ICRG Conference On
_ = Gambling And Addiction

INTERNATIONAL CENTER FOR RESPONSIBLE GAMING
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2023 f
PLATINUM MEMBER

0’ NEvADA COUNCIL ON PROBLEM GAMBLING
‘ AV PROBLEM GAMBLING NETWORK OF OHI0
» Council an Compulsive Gambling of NJ

O The Massachusetts Council WMIQHIGAN ASSOCIATION )N EE
ON GAMING AND HEALTH ON PROBLEM : UUU URIVIULLID

’ EFICHA Siicer @ ummmee [NV INTEGRATED RESORT HOSPITALITY

Combridge Hoath Alance LEARNING PROGRAM

INTERNATIONAL
GAMING INSTITUTL

EPIC

RISK MANAGEMENT
‘ PRINCIPLES OF
" RESPONSIBLE ONLINE GAMING
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‘ "a é%ﬁ%%m RESPONSIBLE GAMING GA:{AEIE?_AN AGA RESPONSIBILITY COMMITTEE
= “A ASSOCIATION® EDUCATION MONTH Bet responsibly.”

OB §C°C. MCPCG

NEW
YORK
STATE

Responsible Play
Partnership

= New York State Gaming Commission
u NYS Office of Addiction Services and Supports
= New York Council on Problem Gambling



DIGITAL ADS

GameSense @

Have a Game Plan. ™ Bet Responsibly @
Problem Gambling Awareness
Responsible Gaming Education

SOCIAL MEDIA
65+ dedicated posts

BETMGM WELCOME EMAIL
Provided to every new customer

MGM RESORTS RESPONSIBLE GAMING EMAIL
Sent to 2.1 million MGM Rewards members

MGM RESORTS BETMGM | AN OMNICHANNEL APPROACH TO RESPONSIBLE GAMING
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Responsible Marketing

ABIDE BY THE AMERICAN GAMING ASSOCIATION’S RESPONSIBLE GAMING AND SPORTS
WAGERING MARKETING CODES OF CONDUCT AND REGULATORY REQUIREMENTS.

s

- ..t"_'"?' ] - tone
= - - eem g -
('@l Incre o T

o
-V msasAsans v VW

MGM RESORTS BETMGM | AN OMNICHANNEL APPROACH TO RESPONSIBLE GAMING

NNNNNNNNNNNNNN



Tools to Mitigate Harm | Self-Limit & Self-Exclusion

MGM RESORTS AND BETMGM TAKE A UNIFIED
APPROACH TO REDUCING GAMBLING RELATED HARM
AND SUPPORTING THOSE WHO ENROLL IN STATE-
SPONSORED VOLUNTARY EXCLUSION PROGRAMS

ENROLLMENT BETMGM RESTRICTION

Customer enrolls in voluntary self-  Prohibited from using BetMGM or
exclusion program affiliated applications

SELF-LIMIT STATUS MGM RESTRICTION
Prohibited from entering

Self-Limited at all other MGM . ) :
: casino/gaming floor in state
Resorts properties
where enrolled

SELF-LIMIT RESTRICTION BETMGM TOOLS

No gaming related marketing, Markers of Protection, Limit
incentives, or benefits Setting, Timeouts

MGM RESORTS BETMGM | AN OMNICHANNEL APPROACH TO RESPONSIBLE GAMING
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CONTACT INFORMATION

2‘3 GARRETT FARNES, MSW
DIRECTOR OF RESPONSIBLE GAMING
“9 MGM RESORTS MGM RESORTS INTERNATIONAL

INTERNATIONAL®
gfarnes@mgmresorts.com

in linkedin.com/in/garrettfarnes
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" RICHARD L. TAYLOR, JR.
7‘9‘ BETMGM SENIOR MANAGER RESPONSIBLE GAMBLING
. BETMGM

richard.taylor@betmgm.com

in linkedin.com/in/richardtaylorjr



I MGM RESORTS

INTERNATIONAL®

®) By



	Slide 1: AN OMNICHANNEL APPROACH TO RESPONSIBLE GAMING
	Slide 2
	Slide 3: WHO WE ARE
	Slide 4: WHO WE ARE
	Slide 5
	Slide 6
	Slide 7: MGM RESORTS  PROPERTIES
	Slide 8
	Slide 9: MGM RESORTS ADOPTS GAMESENSE
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15: - LAS VEGAS STRIP        38.8 MILLION VISITORS  - INTERSTATE 15       300K VEHICLES PER DAY - PROXIMITY OF STADIUM VENUES       NFL: ALLEGIANT STADIUM            NHL: T-MOBILE ARENA       TOUR: ENGLISH FOOTBALL  - SELECT REGIONAL PROPERTIES 
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25: DO WHAT MAKES
	Slide 26
	Slide 27

