




Five Hallmarks of RG Integration:

1. The company knows what it wants—and says it

2. The leaders lead

3. Great intentions are translated into great strategies

4. Staff members are engaged—not just compliant

5. Recognize that RG culture promotes the positive player 

experience
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Everything we do fosters a culture of connection, care, 

responsibility and sustainability with our players, our 

people and our community.

















• Policy

• Training / Evaluation

• Communication 

• Feedback

• Partnership



















• Speaking the language of customer service

• Reducing the “otherness” of RG

• Seeking evidence that RG benefits bottom line

• Identifying and sharing RG success narratives











“The evolution of responsible gambling—perhaps into 

something that doesn’t even call itself RG—is, and will 

continue to be, a critical piece of the social 

responsibility foundation that underpins the gaming 

industry’s social license to operate.”
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